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Vision and Mission

Create awesome behavior changing 
market engagement solutions for 
energy clients across the country.
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We Work On

• Public Relations

• Advertising & Branding

• Digital & Social

• Behavior Change

• Market Intelligence

• Multicultural

• Utility Program Solutions

• Events & Outreach
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Setting the stage

Overview

NEEA’s Luminaire Level Lighting Controls (LLLC) program aims to 
transform lighting in the commercial building space.

Key Challenges

LLLC are advanced wireless lighting technology for commercial 
buildings.

Multiple market actors influence consideration and approval.

Several teams implementing, marketing, market engagement

Insight

Use Social Marketing principles to create a comprehensive guide 
to messaging and program strategy
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Decision 
Makers:

Specifiers:

Designers:

Installers: 

Sales:
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Path to purchase
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Literature review

Research, reports, and 

industry knowledge to deepen 

our understanding of the market and 

key audiences.

• Several audience 

research projects

• 3 market progress evaluations
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Social Marketing Workshop
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Market Transformation Progress
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Distributors

Pre-awareness

Awareness/ 

Understanding Relevance

Behavior 

Change = 

Adoption Loyalty/Trust

Installers

Manufacturers

Building owners/facility managers

Designers/ Engineers

Manufacturer 

Reps
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Behavior & Message Map

• LLLC definitions

• Key features and benefits

• Audience – barriers and motivators

• Value proposition

• Overarching messages

• Audience-specific messages

• Program icon library

• LLLC term glossary
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Program and Content Strategy 
Alignment
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LLLC Behavior & Message Map

Program Goals 
and Objectives

Program 
Implementation

Content 
Strategy

Marketing and 
Content

Market 
Engagement 
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Content Strategy

Audience Barriers Addressed Key Messages Marketing & Content 

Strategy

Specifiers

(Designers 

and Electrical 

Engineers)

• Perceived 

complexity, IT 

challenges

• Not seen as a 

proven solution

• LLLC helps you 

meet and exceed 

client expectations 

and simplifies the 

effort to meet code.

• LLLC provides a 

quality lighting 

experience 

and design flexibility

• Key industry 

influencer content/case 

studies to discuss benefits 

of LLLC and real life 

applications

• Targeted digital, 

trade media, and trade

organization 

partner plan
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Influencers & Umbrellas

Chose practitioners, influencers, and case studies that that would 

reinforce our message to specific audiences
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Specific Media, Audiences

• Social channels - LinkedIn

• Trade media - focused

• Organizational partnerships
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Program Implementation

• More focused market 

engagement efforts

• Collateral that is audience 

focused 

• Aid decisions on where and 

to whom to present to
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Measurement and Moving 
Forward
• 2023 market progress evaluation indicated significant uptake

• In Q4 2023 assessing and placing our key audiences on the behavior change spectrum

• Adjust 2024 messages, strategies and tactics based on results
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Lessons Learned

• Before our strategies were scattered, one off campaigns

• Now, focused, more intentional across marketing and program

• Easier to make program, marketing decisions

• Moving forward, putting this into place for other marketing and 
implementation projects
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Thank you!

Trevor Rasmussen | trasmussen@cplusc.com
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